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Change apathy about lightning and increase awareness about its dangers.

Educate public about best practices for lightning safety. 

Educate property owners, A &E's and builders about best practices for lightning protection.

Educate property owners about quality assurance for lightning protection systems (LPS). 

Provide best practices for lightning safety during outdoor events. 

Create support synergies with partner organizations and safety stakeholders. 

Identify your 
campaign 
objectives.
What are you looking to achieve? 



Give your 
campaign a theme.
Piggyback on existing slogans or launch 
your own lightning safety initiative.  

When Thunder Roars Go Indoors! 

Building Lightning Safe Communities 

Striking Back at Lightning  

Lightning Kills. Play it Safe. 

Protect Today to Weather Tomorrow's Storms 

Safer Design for Safer Play



Determine your 
campaign budget. 

Determine what your campaign budget is and who 
can help with donations and $ funding. 

Volunteer and grassroots efforts may want to seek 
out associations, individuals or stakeholders who 

can contribute time, talent and resources. 

Are there companies who 
can help sponsor your 
campaign efforts  or 
help host  an event? 

Cite  s tat is t ics  about lightning deaths  and property 
losses  to gain support  of safety s takeholders . 

Cite  trends  affecting building and the construction 
market  to gain support  for communication that  

educates  the public about safety s tandard-compliant   
lightning protection systems. 

Building lightning safe communities helps protect people, 
property and places from a leading weather risk. 



Let your graphics 
do the talking.
Infographics help communicate 
safety messages, slogans and 
education 411.

Adopt a mascot like Leon the 
Lightning Lion to lend a friendly 

face to your campaign.



Develop marketing tools 
for your campaign.

GETTING STARTED - How to join the Lightning Safety Awareness effort. 

1. Visit www.lightningsafetycouncil.org for information and resources. Connect with 
us on Twitter, LinkedIn, Facebook and Instagram. 

2. Create a campaign poster to hang in your office or throughout your community. 

3. Plan an outreach event in your office, local school or community gathering place. 
Kickoff the campaign on a designated day or during an event to boost enthusiasm. 

4. Share the campaign with your local media by submitting a letter to the editor, press 
release or media alert. 

5. Ask your local, regional or national government oversight body to issue a 
proclamation or the equivalent in your country –recognizing the month, week or day. 

6. Run a social media campaign. Use the hashtag # LSAW21 or create your own. 



Implement multiple methods of 
campaign communication. 

Assign a campaign spokesperson 
or spokespersons to handle 
media inquiries and connect 

media with subject experts for 
interviews and quotes. 

Engage with public officials 
to hold a press event. 

Share your 
messaging on 
social media 
outlets and 

connect with @ 
mentions. 



Tie your safety message 
to existing campaigns.  

Piggyback on other campaigns to 
promote aspects of lightning safety 
awareness  and lightning education. 

Lightning is a leading, yet underrated cause of 
home and building fires. The NFPA's annual Fire 

Prevention Week campaign provides an 
opportunity to promote lightning safety and 

lightning protection every October. 



Pitch your campaign 
to the media.

Prepare a press release or media alert to 
communicate the Who/What/Where/When/Why/How 
of your campaign to your local media.

Be sure to use all available social media channels to 
boost your news release and invite local weather 
experts to support the campaign on air. 

Do unexpected findings warrant  a news update? 
If so you may have an opportunity for follow-up 
campaign exposure with the media. 

We've noticed that meteorologists love 
lightning safety visors. 



Engage 
partners and 
lightning safety 
stakeholders. 

Seek to connect with celebrities, spokespersons, 
safety enthusiasts, firefighters or meteorologists  in 

your community who you can partner with you to 
elevate the profile of your message and help create a 

buzz about your campaign. 

Identify Target  Audiences 
Connect  with Supporters 



Organizations we've partnered with 
for Lightning Safety Awareness. 

A sampling of organizations that have helped promote the 
National Lightning Safety Awareness Week campaign.  



Evaluate your campaign.
Evaluate your campaign to determine what worked and 

what didn't.  Create a campaign binder with a check list to 
make notes of successes and setbacks. 

Schedule a campaign recap meeting to record group and 
partner feedback and suggestions for strategies to 

implement in the future. 

Survey members &stakeholders

Circulate a SHORT follow-up survey to 
campaign supporters to gauge their 
thoughts and receive feedback and 
suggestions for improvement. 

ReviewSocialMediaMetrics

Review your social media metrics and 
website analytics to learn which 
materials, messaging and posts 
gained the most traction with likes, 
shares, clicks, mentions, etc. 



Seek resources from  lightning 
protection experts. 



Connect with the 
National Safety Council 
as a resource for 
lightning safety 411. 
Share NLSC website and social media 
resources to help build lightning safe
communities globally. 

www.lightningsafetycouncil.or
g

"Dr. Lightning" 
(aka John 

Jensenius) is 
on call for expert  

advice and 
lightning safety 

media interviews.



Lightning Safety Awareness 
Week at a glance. 

A look back at 20+ years of the Lightning 
Safety Awareness Week Campaign.  



Thank you for 
supporting lightning 
safety awareness. 

YOU ARE HELPING TO 
BUILD LIGHTNING 

SAFE COMMUNITIES! 

How to contact Kimberly Loehr 
kim@loehrlightning.com 

Twitter: @lightningkim
LinkedIn: 

https:/ / www.linkedin.com/ in/ kimloehr/
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